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Dedication 

This book is lovingly dedicated to all color enthusiasts – those who 
see a story in every shade, harmony in every combination, and 
endless possibilities in every palette.

It's for those who believe that colors have the power to inspire, 
heal, and connect. For dreamers, creators, strategists, and anyone 
unafraid to color the world around them and bring more joy and 
meaning into it.

May this book deepen your love for colors and help you master 
them to achieve your greatest goals.

Pavel Hrejsemnou - Kutná Hora 2025
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Prologue 

Welcome to the world of colors! A world that surrounds us at every 
turn, shaping our emotions, influencing our decisions, and 
whispering stories to us without us always realizing it. Imagine for 
a moment if the world lost all its colors. It would be gray, 
monotonous, stripped of life. It's precisely colors that bring energy, 
depth, and meaning into our reality.

This book will take you on a fascinating journey into the 
psychology of colors – the science of how colors affect our 
perception, emotions, and behavior. It's not just about which color 
you like, but about how each individual color communicates, what 
it says about a brand, and how it can speak to your target audience. 
Whether you're an entrepreneur, a marketing specialist, a designer, 
or just a curious individual who wants to better understand the 
world around them, this book will open your eyes.

We'll explore the profound meanings behind red passion, blue 
trust, green harmony, yellow optimism, and many other shades that 
form the palette of our visual world. We'll look at how iconic 
brands leverage the power of colors to build their identity and why 
some combinations work better than others.

Prepare yourself: after reading this book, you'll never look at 
colors the same way again. You'll see them as strategic tools you 
can master to strengthen your message, engage your audience, and 
achieve your goals. Let's dive into colors together and uncover 
their hidden power!
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Introduction: The Power of Colors 
in the World of Marketing 

Welcome to a world where colors aren't just a visual sensation, but 
a powerful tool influencing our emotions, decisions, and even 
purchasing behavior. In today's saturated marketing environment, 
it's crucial to stand out and appeal to customers not only logically 
but also emotionally. And that's precisely where the psychology of 
colors comes into play.

This book will take you on a fascinating journey into the depths of 
the human mind, revealing how giants like Coca-Cola, Apple, 
McDonald's, and Tiffany & Co. masterfully utilize the power of 
colors to build their brands and influence billions of customers 
worldwide. We won't just cover theory; the goal is to provide you 
with practical tools, inspiring examples, and concrete tasks to 
help you implement these insights into your own business.

We want this book to be your guide, inspiration, and workbook all 
at once. It's designed to lead you step-by-step through the world of 
colors and show you how to work with them effectively. Each 
chapter will focus on a specific aspect of color psychology and 
offer you:

• Detailed analysis of the meaning and influence of specific 
colors.

• Real-world examples from global brands illustrating 
successful color usage.

• Ideas and tips for applying insights to your marketing.
• Practical tasks that will make you think and apply your 

newfound knowledge.

Prepare yourself: after reading this book, you'll never look at 
colors the same way again. You'll see them as a strategic element 
with the potential to elevate your business to a new level.
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Who Is This Book For?

This book is intended for:

• Business owners and entrepreneurs who want to 
optimize their marketing strategies.

• Marketing specialists looking for new ways to engage and 
influence customers.

• Graphic designers who want a deeper understanding of 
the psychological impact of colors.

• Students of marketing and psychology interested in the 
practical applications of both disciplines.

• Anyone curious about how colors affect our daily lives 
and decision-making.

How to Use This Book

We recommend you approach this book actively. Don't be afraid to 
underline, take notes, and most importantly – complete the 
tasks. Practical application is key to truly internalizing the 
information you gain and being able to use it to your advantage.

So, let's dive into the fascinating world of colors and uncover their 
hidden power!
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Chapter 1: Fundamentals of Color 
Psychology – Why Colors Matter 

Before we delve into the analysis of individual colors and their 
marketing potential, it's crucial to understand the fundamental 
principles of why colors have such an impact on the human 
psyche. It's not a coincidence or magic; it's a combination of 
evolutionary, cultural, and psychological factors.

Historical and Evolutionary Context

Humans have perceived colors since the dawn of their existence. 
Our ancient ancestors learned to associate certain colors with 
specific meanings for survival. For example:

• Red: The color of blood and fire, signaling danger, but also 
warmth and energy.

• Green: The color of vegetation, associated with food, 
safety, and growth.

• Blue: The color of the sky and water, associated with calm, 
coolness, and stability.

These primal associations have been deeply rooted in our 
subconscious mind throughout evolution and continue to influence 
our perception today.

Cultural Influences

While some color associations are universal, many are culturally 
conditioned. What symbolizes happiness in one culture might 
signify sadness in another.

• Example: In Western cultures, white is associated with 
purity, weddings, and innocence. However, in many Asian 
cultures, white is the color of mourning and funerals.

Color psychology in marketing 8 Pavel Hrejsemnou



• Example: In China, red is a symbol of happiness and 
prosperity, whereas in the West, it can be associated with 
passion or warning.

Therefore, it's crucial for marketing specialists to understand the 
cultural context of their target audience to avoid unintentional 
mistakes and maximize the impact of their campaigns.

Psychological and Emotional Reactions

The most significant factor, however, is the psychological impact 
of colors. Each color evokes specific emotional reactions and 
associations. These reactions are often subconscious and can 
influence:

• Mood: Colors can energize, soothe, excite, or even depress 
people.

• Decision-making: Research shows that colors can affect 
the speed and type of decisions made.

• Brand perception: Colors play a key role in shaping a 
brand's personality and how it's perceived by consumers.

• Memorability: The right color palette can make a brand 
unforgettable.

Example: Have you ever noticed how you feel in a fast-food 
restaurant (often with red and yellow elements) compared to a 
luxury restaurant (with muted, elegant colors)? This is no accident. 
Colors are carefully chosen to elicit the desired emotional response 
and influence customer behavior.

What to Take Away?

The basis for successfully using color psychology in marketing is 
understanding that colors are not just an aesthetic choice. They are 
strategic tools that communicate on a deep, subconscious level. 
Ignoring their power is like ignoring half of your brand's marketing 
potential.
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Task 1.1: Colors in Your Surroundings

Walk around your environment (at home, in the office, in a shop) 
and consciously notice the colors that surround you. Choose five 
different objects or places and write down their dominant colors. 
Think about: What feelings do these colors evoke in you? Why do 
you think these particular colors were chosen for that object/place? 
Look for a logical explanation: Is it the product's color, the logo's 
color, the wall's color? What is its purpose?

This simple task will help you start perceiving colors as an active 
element, not just a passive background.
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Chapter 2: The Power of Red – 
Passion, Energy, and Urgency 

Red is a color that evokes some of the strongest and fastest 
reactions in people. It is the color of blood and fire, and therefore, 
it is firmly linked in our minds with energy, passion, danger, 
excitement, and urgency. In marketing, its use is a powerful 
weapon that can immediately grab attention and provoke action.

The Psychology of Red

• Energy and Excitement: Red increases heart rate and 
breathing, leading to feelings of excitement and heightened 
energy. That's why you often find it associated with sports 
cars, energy drinks, and outdoor activities.

• Passion and Love: It's the iconic color of love, romance, 
and desire. Red roses, Valentine's hearts – all speak for 
themselves.

• Danger and Warning: At the same time, red is the color of 
warning and prohibition (traffic signs, warning lights). In 
marketing, it's crucial to be aware of this dual nature.

• Hunger and Appetite: Studies suggest that red and yellow 
can stimulate appetite. This is why they are often dominant 
colors in fast-food restaurants.

• Urgency and Action: Red acts as a "call to action." It 
creates a sense that immediate action is needed.

Red in Marketing – Real-World Examples

1. Coca-Cola: The Iconic Red That Sells Happiness You 
can't talk about red and marketing without mentioning 
Coca-Cola. Their red logo is one of the most recognizable 
in the world. Here, red symbolizes the energy, joy, 
excitement, and positive emotions that Coca-Cola wants to 
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evoke. Their marketing focuses on shared experiences, 
family, and happiness, and the color red perfectly 
underscores these feelings. It's a color meant to uplift and 
create a sense of warmth and belonging.

2. McDonald's: Red and Yellow for Fast Consumption 
McDonald's is another master of using red. In combination 
with yellow (which we'll discuss later), it forms a powerful 
duo. Here, red signals speed, energy, and appetite. Its goal 
is to encourage quick consumption and customer turnover. 
Notice how their restaurants often use this color 
combination in their interiors – the aim is to "feed and send 
off," not to host for long hours.

3. Red Bull: Energy in a Can The name itself says it all. Red 
Bull is synonymous with energy, performance, and 
excitement. Their logo, and especially the distinctive can, 
are predominantly red. This color immediately 
communicates the product's main benefit – a surge of 
energy and stimulation.

4. Target: Undivided Attention The American retail chain 
Target uses a bullseye as its logo, and their entire visual 
identity is built on the color red. Their intention is clear: to 
grab attention, signal sales and discounts, and encourage 
purchases. Here, red acts as a magnet for the customer's 
eyes.

When and How to Use Red in Marketing?

• Calls-to-Action: Red "Buy Now," "Sign Up," "Order" 
buttons are extremely effective because they immediately 
grab attention and create a sense of urgency.

• Discounts and Sales: Red is often used to highlight 
discounts, sales, and special offers. It works on a 
subconscious level as "hurry, before it's gone!"
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Vážení čtenáři, právě jste dočetli ukázku z knihy Color psychology in marketing. 

Pokud se Vám ukázka líbila, na našem webu si můžete zakoupit celou knihu. 


